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Four Steps for Evaluating Internet Resources
STEP 1:  AUTHORSHIP           
?  Is there an author or organization clearly indicated?  

?  How reputable is this person/organization?  What information do you have about the   

    author?  

?  If there is no information on the site, try looking up the person on the Internet

    Directory of Published Writers (http://www.writers.net) or if the author is affiliated 

    with a college or university, look him or her up on the university website.  

?  What are the reasons for which this person is considered an expert?

?  To consider how reputable the author is, ask yourself the following:



What is the author’s educational background?



What has the author written in the past about this topic? 



Did you see the name listed in other sources?



Does the author use a good mix of primary and secondary sources?   

?  What can you find out about the organization that is sponsoring the author? (Locate the

    organization by going to a home page or going to the main address)  

?  Does the organization take responsibility for what’s on the site?  

?  Does it end in .edu (an educational institution) 

                           .gov (a government site) 

                           .org (non-profits or advocacy groups)  

                           .com (promoting or selling something)

   In general, .edu and .gov endings avoid bias, while .org and .com endings indicate a 

   possible agenda.  

?  Can the author or organization be contacted to verify or clarify the information?

STEP 2:  ACCURACY     

?  Is there documentation to indicate the source of the information (such as a link to the

    original source of the information)? 

?  Is there a bibliography or are there links to other useful sites?  Has the author 

     considered information and viewpoints represented on those sites?

?   Is the information current?  When was it updated?  

?   Is there an indication of bias on the site?  Are there sweeping generalizations made 

    about the topic?  Are the arguments very one-sided with no acknowledgment of other  

    viewpoints?

?   Does the site have any credentials such as a rating by a reputable rating group?  Is the  

     rating for the content or the design of the website?  
STEP 3:  GOAL   
?  What is the purpose of the site?  To provide information?  To advertise?  To persuade? 

?  Who is the intended audience?

?  Is there a lot of flash and color intended to attract attention?

STEP 4:  ACCESS  
?  How did you find the site?  If through a search engine, this only means that it is 

    prominently placed or used with great frequency.  If you used a subject directory, that 

     may only mean that someone at that site registered it.  

